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1. General information

Fundamentals of Digital Marketing aims to introduce students to the essential principles of digital marketing and their practical 
application in business environments. Taught in the first year of the Degree in Marketing and Market Research, this course 
provides a solid foundation for understanding how digital technologies are transforming commercial activity and customer 
relations. Students will gain an overview of key strategies, tools, and platforms employed in digital marketing. As a core course, 
it lays the groundwork for more advanced digital marketing skills in subsequent years.

This subject serves as a checkpoint for the assessment of the following transversal competency or competencies of ‘UNIZAR 
1+5 Seal: Lifelong learning.

2. Learning results

These reflect what students are expected to know, understand, and/or be able to do by the end of the course.

CON-3. Understand the concepts, analytical tools, and necessary instruments for marketing activities.

Understand the fundamentals of ICTs and their applicability to marketing.•

CON-8. Understand the scope of digital marketing.

Comprehend the relevance of digital marketing within organizational marketing activities, including key concepts, 
challenges, strategies, and related topics.

•

 

HAB-3. Select and use the appropriate analytical tools and instruments for marketing activities.

Be capable of choosing and using the necessary software applications for marketing management.•

HAB-8. Apply digital marketing to strategic marketing planning.

Identify key business models and revenue streams in digital environments.•
Analyze and assess the digital environment of organizations, use tools and data sources for digital market analysis, 
and understand strategic decisions in digital marketing.

•

Identify technological trends applied to digital marketing, and develop and evaluate websites and applications with a 
user-centered approach.

•

CTR-1. Democratic Values and Sustainability

Marketing professionals should develop a commitment to societal prosperity through democratic values and 
sustainability, in alignment with global frameworks.

•

CTR-2. Teamwork

Marketing professionals should actively collaborate within teams, leveraging diverse talents to achieve common goals.•

CTR-3. Critical Thinking

Marketing professionals should reflect critically, debating their own and others’ convictions with reasoned arguments.•

CTR-5. Innovation and Creativity

Marketing professionals should be able to design and execute new tasks or projects differently, using creativity and 
curiosity to generate value with an entrepreneurial mindset.

•

CTR-6. Lifelong Autonomous Learning
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Access various sources and resources critically and purposefully.•
Design and implement personal learning strategies to expand knowledge according to individual and professional 
needs.

•

Use digital technologies safely and critically for work, leisure, and communication.•
Start and persist in learning, managing time and information effectively.•

CTR-7. Communication

Marketing professionals should be able to effectively analyze, synthesize, and communicate knowledge, ideas, and 
results (both orally and in writing) related to marketing activities.

•

CTR-8. Information Management

Use information sources responsibly and critically. This involves conducting search, evaluation, selection, and 
application processes in an objective, relevant, efficient, effective, ethical, and legal manner.

•

As this subject serves as a checkpoint for transversal competencies, students who achieve satisfactory development in the 
aforementioned competencies will have the corresponding learning outcomes recognised in their 1+5 UNIZAR Seal certificate. 
These outcomes are set out in Annex 1 of the Resolution issued by the Vice-Rectorate for Academic Policy and the Vice-
Rectorate for Digital Strategy and Artificial Intelligence regarding transferable skills and the UNIZAR 1+5 Seal.

3. Syllabus

Module 1: Introduction to Digital Marketing

Module 2: Components of the Digital Environment

Module 3: Essential strategies and tools in Digital Marketing

4. Academic activities

As an introductory course, theoretical classes are essential for conveying key concepts. However, these sessions will also 
integrate practical elements to engage first-year students and support continuous assessment. Multimedia materials and 
software tools will be used to enhance learning.

5. Assessment system

There are TWO official SITTINGS through a GLOBAL evaluation system composed of two parts:

In the ORDINARY SITTING, the evaluation will include the following tests:

Written Test (E1): multiple-choice format, compulsory for all students, scheduled according to the official calendar, 
covering all the content taught in class (25% of the final mark).

•

Written Test (E2): multiple-choice format, scheduled according to the official calendar, covering all the content taught 
in class (75% of the final mark).

•

Students who wish to do so can complete a series of theoretical-practical assignments (P). These assignments (P) allow 
students to be released from E2, provided that ALL assignments have been completed and a minimum grade of 3.75 (out of 
7.5) is achieved. Absences from any of the activities will only be considered justified in cases of force majeure and upon 
submission of an appropriate certificate to the teaching staff. Failure to complete and justify even one activity will result in the 
loss of the right to be assessed through the P assignments. These P assignments/tests will consist of:

 

Assignment T1 (50% of the final mark): theoretical-practical activities carried out individually and/or in working groups, 
in theory and/or practical classes. These will include the use of specialized software, the completion of case studies, 
comments on videos or readings, the presentation and discussion of practical exercises, as well as multiple-choice 
tests linked to the contents covered.

•

Assignment T2 (25% of the final mark): development of a group project applying the course content to the creation of 
a website.

•

 

The final mark will be:

● E1 + P: if the student chooses to complete the practical activities P under the conditions stated above and obtains a minimum 
mark of 2.5 out of 10 in E1. If the student obtains a lower mark, the final grade for the course will be the mark obtained in P.

● E1 + E2: if the student chooses not to complete the activities P.

 

If a student has passed the practical assignments (P) but still decides to take E2, the higher mark between the two options 
will be recorded.

In the EXTRAORDINARY SITTING, a global written examination will take place on the date scheduled according to the official 
calendar. This final test will include theoretical and practical questions which will cover the content of both lectures and 
practical sessions.

Use of AI. Students may use artificial intelligence tools in the preparation of the different assignments, except in E1 and E2, 
provided that such tools are used as support and that the assignment indicates: (1) which tool has been used and (2) for what 
purpose.
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The assessment of the competence “Lifelong learning” will be carried out through Assignment T2, as it allows the different 
Learning Outcomes associated with the competence to be collected. To this end, each group of students will develop a self-
learning logbook throughout the semester, following the model provided by the teaching staff at the beginning of the course.

5.1. Academic fraud prevention

The use of unauthorised electronic materials or devices during the assessment may result in immediate exclusion from the 
examination and a fail mark (a numerical mark of ‘0’ for the assessment).

Furthermore, the lecturer in charge may complete the grade report and submit it to the General Inspectorate of Services, so that 
it may, where appropriate, consider initiating disciplinary proceedings against the student for academic fraud.

In the case of a continuous assessment exam [continuous assessment cannot continue, unless otherwise specified in the 
academic guide.]

In the case of a regular or extraordinary exam session, the initiation of disciplinary proceedings will result in the grade ‘pending 
resolution’ until the proceedings are concluded.

6. Sustainable Development Goals

4 - Quality Education 
9 - Industry, Innovation and Infrastructure 
12 - Responsible Consumption and Production 

7. Bibliography

Bhatia, P. (2017). Fundamentals of digital marketing. Pearson India Education Services Pvt. Ltd.

Chaffey, D. (2014). Marketing digital: Estrategia, implementación y práctica. Pearson.

Charlesworth, A. (2023). Digital marketing: A practical approach. Routledge.

Hanlon, A., & Tuten, T. L. (Eds.). (2022). The SAGE handbook of digital marketing. SAGE Publications.

Hanlon, A., & Tuten, T. L. (Eds.). (2022). The SAGE handbook of social media marketing. SAGE Publications.

Kotler, M., Cao, T., Wang, S., & Qiao, C. (2020). Marketing strategy in the digital age: Applying Kotler’s strategies to digital 
marketing. World Scientific Publishing.

Söilen, K. S. (2024). Digital marketing: Tools, techniques and best practices for graduate students and managers. Springer 
International Publishing.


