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Subject type:  Compulsory  
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1. General information

This subject aims to initiate and help students become familiar with basic marketing concepts, tools and decisions. To this end, 
the commercial activity of the agri-food company will be analysed, with special emphasis on the commercial tools (product, 
price, distribution and communication) that make it possible for this activity to be carried out with the greatest effectiveness and 
efficiency.

2. Learning results

To identify, analyse and assess the different aspects covered by marketing within the business activity, with special 
emphasis on those related to the agri-food company.

•

To identify the characteristics of the market in which the agri-food company operates and everything that can influence 
it: environmental factors, competitors, demand, segmentation, consumer behaviour, etc.

•

To analyse the marketing mix policy of a real agri-food company.•

In order to succeed in today's global and extremely competitive markets, agri-food companies need to be customer-oriented, 
understanding their needs and desires. Also, guided by their marketing strategies, they must design a marketing mix made up of 
the factors under their control: product, price, distribution and communication. This subject provides students with the tools to be 
able to assess consumer needs and wishes and to develop the most appropriate and coherent marketing mix strategies to 
satisfy these demands.

In addition, learning results will be aligned, to the extent possible, with the achievement of the Sustainable Development Goals 
(SDGs) set out in the UN Agenda 2030. In particular, to ensure sustainability, companies in the agri-food market should strive to 
put an end to gender discrimination, promote efficient production and consumption of global resources, collaborate in achieving 
sustainable tourism that generates jobs and protects local resources, prevent food waste and reduce waste generation through 
prevention, reduction, recycling and reuse activities.

3. Syllabus

TOPIC 1. Introduction and basic marketing concepts

TOPIC 2. Consumer behaviour

TOPIC 3. Introduction to market research

TOPIC 4. Product decisions

TOPIC 5. Pricing decisions

TOPIC 6. Distribution decisions

TOPIC 7. Communication decisions

4. Academic activities

Participative master classes: 25 hours

Presentation of contents by the teaching staff, external experts or by the students themselves, to all the students of the subject.

Problem solving and case studies: 20 hours

Carrying out practical exercises with all students in the subject, including activities to contribute to the SDGs.

Works : 20 hours

Work both inside and outside the classroom, individually and/or in groups.

Autonomous work: 44 hours

Study activities, solving of practical activities, completion of assignments, search and analysis of information, among others.
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Assessment activities: 3.5 hours

5. Assessment system

First call: two evaluation systems with the following activities:

Continuous assessment:

-Test 1: individual written test on the first three topics (20% of the grade). Short or multiple-choice questions.

-Test 2: individual written test on the last four topics (30% of the grade). Short or multiple choice questions.

-Work 1: individual work on the analyisis and comments about one scientific paper or professional report (10% of the grade).

-Work 2: delivery of practical activities carried out in class, although they may require independent work outside the classroom 
for their preparation or delivery (40% of the grade).

2. Global Assessment:

-  Global Test: individual written test on all the contents of the subject (70% of the grade). Short, essay or multiple-choice 
questions.

-Work 3: individual work on the contents of the subject applied to a company or real case (30% of the grade).

Second call: exclusively global assessment.

In all activities (tests and assignments), a minimum grade of 3 out of 10 must is requested.

Assessment criteria:

Tests: adequacy of answers, correct use of terminology, justification of arguments.•
T1 work: adequacy of the analysis of the publication, oral presentation.•
T2 work: adequacy of answers, class participation.•
T3 work: complexity and depth of the topic, use of information sources, quality of the content, structure and 
coherence, written presentation, oral defence. Achievement of at least one SDG considered in the subject.

•

Success rates in previous years

2021/2022 2022/2023 2023/2024

100,00% 100,00% 100,00%

 

6. Sustainable Development Goals

5 - Gender Equality 
8 - Decent Work and Economic Growth 
12 - Responsible Consumption and Production 


