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1. General information

The Business English course aims to enable students to communicate at a reasonable level of accuracy in the present
international business environment. More specifically, students should develop their proficiency in listening, reading, speaking
and writing texts related to business topics and practice, including knowledge of how the language is used, how it works and
how to analyse it and the contexts in which it is spoken.

These objectives are aligned with the Sustainable Development Goals (SDGs) of the 2030 Agenda, contributing, in particular, to
goals 4, 17.

Students enrolling this course should have a general knowledge of the English language (written and spoken) equivalent or
superior to a B1 of the Common European Framework of Reference for Languages. Classes are taught in English and students
should be able to take notes and communicate in English in the classroom.

Continuous work in the subject is recommended, which includes attending classes regularly.

2. Learning results

At the end of this course, students will be able to:

1. Communicate fluently and clearly at an intermediate-advanced level of English (oral and written) and in areas related to
the business practice.

2. Understand and critically interpret texts in English related to the functional areas of the company.

3. Present and interpret data related to fields of business management using specific language strategies and techniques
(oral and written) for this type of discourse in English.

4. Use the corresponding language strategies for organizing and summarising information in oral and written texts.

5. Have acquired sufficient vocabulary specific to professional business practice to be able to communicate effectively and
accurately.

Given that students are recommended to start with at least a B1 level of general English, at the end of the course, students
should reach a higher level of English.

3. Syllabus

UNIT 1. THE COMPANY: types of companies, company organisation, company profile, figures and trends.

UNIT 2. RECRUITMENT: job offers, job application (CV, cover letters), job interviews

UNIT 3. INTERCULTURAL SOCIALISING: professional introductions, intercultural misunderstandings, company communication
UNIT 4. BUSINESS CORRESPONDENCE: international transactions, trading documents, business emails

UNIT 5. BUSINESS PRESENTATIONS

4. Academic activities

This course is organized in the following teaching activities:
e Lectures (20 hours).
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« Practice sessions (30 hours). Individual and group tasks on business-related discussions, teamwork and group
interaction.

e Tutorials and assessment (outside the class) (75 hours).

5. Assessment system

The 15t and 2"9 calls are assessed through a global final exam. This exam will be based on the contents and practical
activities of the course and will aim to enable the students to demonstrate their communicative, written, and oral competence in
the English language used in the field of business.

The exam will consist of:
« A group oral presentation followed by questions.
« Listening activities.
* Reading, specific vocabulary and grammar activities.

« A writing exercise of specific professional texts.

The official hours and dates of the final exams can be found on the Faculty's webpage.

In the case of the oral presentation and writing exercise, students may choose to make it in advance on dates proposed by the
teachers at the end of the semester. In the case of the writing, it will consist of a portfolio of tasks.

Assessment criteria:

The assessment of the exam is divided into two parts: on the one hand, the oral language skillspart (presentation and listening)
will represent 50% of the final mark. On the other hand, The assessment ofthe written language skillspart (reading
comprehension, testvocabulary and grammar, and written text production) will represent the other 50% of the total mark. To
pass the course it is necessary to pass both parts separately (oral and written).

Correctness in oral and written production, management of content and discourse coherence, the correct use of specific
vocabulary and generic conventions proper to the formal register of Business English, as well as correct pronunciation,
intonation, grammar, and fluency, will be evaluated.

6. Sustainable Development Goals

4 - Quiality Education
17 - Partnerships for the Goals
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