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1.General information

1.1.Aims of the course
1.2.Context and importance of this course in the degree

1.3.Recommendations to take this course

2.Learning goals

2.1.Competences
2.2.Learning goals

2.3.Importance of learning goals

3.Assessment (1st and 2nd call)

3.1.Assessment tasks (description of tasks, marking system and assessment criteria)

4 Methodology, learning tasks, syllabus and resources

4.1.Methodological overview

The learning process designed for this subject is as follows:

In the teaching-Iearning process of "Managenent of cultural and natural environnent enterprise

teachi ng nethods will be used. Expositive teaching will be used for the theoretical classes,
al t hough ot her teaching nethods that seek the involvenment of the student in
the teaching-1earning process can be used. This second type of methods favors the interaction

teacher and student and between students themnsel ves.
Support will be nade available to the students in the Muodle platform

4.2.Learning tasks

The course includes the following learning tasks:

1: Theory sessions: to present the contents of the course.
2: Practice sessions: Students can implement the acquired knowledge in the theory sessions and demonstrate the
ability to work in group, and interpersonal communication skills. They are based on the use of the case method and the



solving of exercises. Other teaching methods can be used too, such as analysis and discussion of readings in class.
3: Individual and group mentoring sessions: They will be held at the office, and will allow more direct and
personalized support to explain students doubts about the course's content, guiding them in the study and solving of
exercises or proposed cases.

4.3.Syllabus

Unit 1. Introduction to cultural and natural environment enterprises.
Unit 2. Strategic management.

Unit 3. Operations management.

Unit 4. Human resources management.

Unit 5. Management process.

4.4.Course planning and calendar

Theory sessions: sessions of 2.5 hours per week, 0.8 credits
Practice sessions: Sessions of 2.5 hours per week, 0.8 credits
Assessment tests (oral presentations, exams): 7.5 hours, 0.3 credits
Attendance to group tutorials: 2.5 hours, 0.1 credits

Autonomous work: includes preparation of evidence (100 hours)
Readings: recommended literature

4.5.Bibliography and recommended resources



